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REACH OUT AND READ NAMES BAREFOOT BOOKS A PREFERRED
VENDOR, EXPANDING ACCESS TO INCLUSIVE, BILINGUAL TITLES
FOR MILLIONS OF CHILDREN

Collaboration will put “powerful tools directly into the hands of families, nurturing connection,
curiosity, and lifelong learning from the very start”

BOSTON (Oct. 7, 2025) - Barefoot Books, an award-winning independent children’s publisher,
has been selected as a preferred vendor for Reach Out and Read, the national nonprofit
redefining early childhood health and literacy by integrating reading into pediatric care. The
only national pediatric literacy model endorsed by the American Academy of Pediatrics,
Reach Out and Read leverages the near-universal reach of the well-child visit to support
caregivers in fostering healthy relationships with their young children through shared reading.
This new partnership will bring Barefoot’s vibrant, culturally reflective, and bilingual titles to
families at more than 6,500 clinics affiliated with Reach Out and Read across all 50 states.

For more than three decades, Reach Out and Read has partnered with pediatric clinicians to
transform routine checkups into powerful opportunities for nurturing early literacy and
bonding. In FY24 alone, the organization served 4.6 million children and provided 7.7 million
free books during 9.3 million well-child visits. Nearly 70 percent of those children came from
low-income households, where access to books can be limited. By joining forces, Barefoot
Books and Reach Out and Read will ensure that even more families have access to stories that
both reflect their lived experiences and introduce them to new perspectives.

“At Barefoot, we believe that books have the power to change the world,” said Nancy Traversy,
CEO and Co-Founder of Barefoot Books. “Every child deserves to see themselves in the
stories they read — and the best books are the ones children and caregivers treasure for years
to come. Partnering with Reach Out and Read allows us to help expand access to high-quality,
inclusive books that inspire a lifelong love of reading.”

A centerpiece of the partnership is Barefoot’s Bilinguals series, a collection of nearly 200 titles
across nine languages — including Arabic, Bengali, Simplified Chinese, French, Haitian Creole,
Navajo, Portuguese (Brazilian), Spanish, and Vietnamese — which will help Reach Out and
Read meet the growing demand for books that support bilingual households, English
language learners, and families preserving heritage languages.


https://www.barefootbooks.com/?srsltid=AfmBOopg9Xdd0AnYHm3HbE-lHkQtTVWwPsCpTWFWfxMWGMB5QzRESjbn
https://reachoutandread.org/?hsa_acc=6060955018&hsa_cam=13175823834&hsa_grp=122934657575&hsa_ad=632537864069&hsa_src=g&hsa_tgt=kwd-2346017655837&hsa_kw=reach%20out%20and%20read&hsa_mt=e&hsa_net=adwords&hsa_ver=3&gad_source=1&gad_campaignid=13175823834&gbraid=0AAAAAD_Akfut2-cDurT-yoVZ3PksGfAnn&gclid=Cj0KCQjw9JLHBhC-ARIsAK4PhcpzPR9dLNgVA7bgyiIyXQ-mYfjl5-ebUy1lBQeAezzHI3yuDRp8wQEaAlPtEALw_wcB&utm_source=google_cpc&utm_medium=ad_grant&utm_campaign=cbc_ggrant_branded&utm_term=reach%20out%20and%20read&utm_campaign=Branded+TCPA&utm_medium=ppc

“Reach Out and Read books should both reflect the identities and experiences of the children
and families we serve and showcase the wider world around them,” said Angela Cunningham,
Reach Out and Read’s National Director of Books Strategy and Partnerships. “Barefoot Books’
commitment to bilingual and inclusive stories helps us put those powerful tools directly into
the hands of families, nurturing connection, curiosity, and learning from the very start.”

For more than 30 years, Barefoot Books has created award-winning stories that nurture
empathy, curiosity, and global awareness. The publisher has put more than 35 million books
into the hands of children worldwide.

For more information about Barefoot Books, visit Barefootbooks.com. To learn more about
Reach Out and Read, visit ReachOutandRead.org.
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About Reach Out and Read: As a 501(c)3 nonprofit, Reach Out and Read leverages the near-
universal reach of the pediatric well-child visit to support caregivers in fostering healthy
relationships with their young children through shared reading. In FY24, Reach Out and Read
served more than 4.6 million children and provided 7.7 million free books across 9.3 million
well-child visits. Around 70 percent of the children Reach Out and Read serves are from low-
income families. The only national pediatric literacy model endorsed by the American
Academy of Pediatrics, Reach Out and Read serves children in every state across the U.S,,
through 6,500 clinics and the expertise of 39,000 clinicians. Recent research in a peer-
reviewed study published in Academic Pediatrics confirms the program'’s effectiveness in
increasing the frequency of parental reading, which builds early language and literacy skills
and strengthens family relationships.



https://www.barefootbooks.com/
https://reachoutandread.org/?hsa_acc=6060955018&hsa_cam=13175823834&hsa_grp=122934657575&hsa_ad=632537864069&hsa_src=g&hsa_tgt=kwd-2346017655837&hsa_kw=reach%20out%20and%20read&hsa_mt=e&hsa_net=adwords&hsa_ver=3&gad_source=1&gad_campaignid=13175823834&gbraid=0AAAAAD_Akfut2-cDurT-yoVZ3PksGfAnn&gclid=Cj0KCQjw9JLHBhC-ARIsAK4PhcpzPR9dLNgVA7bgyiIyXQ-mYfjl5-ebUy1lBQeAezzHI3yuDRp8wQEaAlPtEALw_wcB&utm_source=google_cpc&utm_medium=ad_grant&utm_campaign=cbc_ggrant_branded&utm_term=reach%20out%20and%20read&utm_campaign=Branded+TCPA&utm_medium=ppc
https://reachoutandread.org/wp-content/uploads/2023/09/ROR-Exposure-Research-FINAL.080723.pdf
https://reachoutandread.org/wp-content/uploads/2023/09/ROR-Exposure-Research-FINAL.080723.pdf

